PRESS RELEASE
Style meets bold elegance at the Tata Motors Pavilion
at the 87th Geneva International Motor Show
Special Geneva Editions of TIGOR and NEXON unveiled
Geneva, March 7, 2017: In its 20th year of participation at the 87th Geneva International Motor Show, Tata
Motors proudly presents special editions of its next generation product line-up, India’s first ‘Styleback’, the Tata
TIGOR and the bold, elegant and sporty compact SUV, the Tata NEXON.
After a successful launch of HEXA early this year, Tata Motors is speeding towards the launch of India’s first
Styleback, Tata TIGOR, this month. Tata NEXON, a lifestyle, zippy and young interpretation of a Sports Utility will
mark its powerful entry in the rapidly growing SUV segment later this year. These products form the front-line
in the passenger vehicle business, to meet immediate customer demand in a highly competitive environment.
Unveiling this exciting line-up in Geneva, Mr. Mayank Pareek, President, Passenger Vehicle Business Unit, Tata
Motors, said, “We have always showcased pioneering concepts and innovations every year in Geneva. In line
with our commitment of offering customer-centric products that are rich in design and features, we have
embarked on a journey to make ourselves future-ready by focusing on changing customer preferences. Denoting
the company’s IMPACT design philosophy, the TIGOR and NEXON boasts of best-in-class driving pleasure in their
respective segments. We have taken the excitement to the next level this year by showcasing special Geneva
Editions of the TIGOR and the NEXON.”
The TIGOR showcased at the Tata Motors Pavilion is the designer’s rendition of the first Styleback, a stunning,
break-free and revolutionary design, featuring a lively and dynamic stance. The TIGOR ‘Styleback’ introduces a
radical new silhouette to the segment, which is dominated by boxy cars and will certainly be a game changer in
the segment, with an unbeatable combination of style and substance. (Refer adjoining annexure for more
details)
The NEXON reflects a dynamic and sporty design. Boasting a well sculpted body that portrays a sense of power
and agility. It flaunts an appealing exterior design with a dual tone exterior color scheme. The car sports a
dynamic silhouette that emphasizes the compact and sporty design, making it look sleek and proportionate.
(Refer adjoining annexure for more details)
The Tata Motors Pavilion will bring alive the product attributes of the TIGOR and NEXON in an immersive virtual
reality zone – VR Bar. This zone uses HTC Vive hardware and customised software from Tata Elxsi, the technology
leader in graphics and simulation. In line with its constant endeavor to enhance customer experience, Tata
Motors will soon extend this experience to customers across Tata Motors showrooms in India.
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With a vision to be amongst the top 3 players in the Indian PV market by FY19, Tata Motors’ new strategy is
based on the evaluation of different customer segments and global advancements in terms of design, technology
and innovation.

-Ends –
About Tata Motors
Tata Motors Limited is India’s largest automobile company, with consolidated revenues of INR 2,75,561 crores (USD 41.6
billion) in 2015-16. Through subsidiaries and associate companies, Tata Motors has operations in the UK, South Korea,
Thailand, South Africa and Indonesia. Among them is Jaguar Land Rover, the business comprising the two iconic British
brands. It also has an industrial joint venture with Fiat in India. With over 9 million Tata vehicles plying in India, Tata Motors
is the country’s market leader in commercial vehicles and among the top in passenger vehicles. Tata cars, buses and trucks
are being marketed in several countries in Europe, Africa, the Middle East, South Asia, South East Asia, South America,
Australia, CIS and Russia. (www.tatamotors.com ; also follow us on Twitter: https://twitter.com/TataMotors)
For further information, please contact:
indiacorpcomm@tatamotors.com
Tel: 022-66657613
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